MULTIMEDIA PORTFOLIO - 2026

Projection, real-time 3D, live production,
and brand systems.

MULTIMEDIA SPECIALIST & PROGRAM ADMINISTRATOR

linkedin.com/in/brianloweart

emdvisuals24/7@gmail.com 4i?©§i§

entermydreams.com




B ABOUT 02

MULTIMEDIA DIRECTOR - CHICAGO, IL

ART, TECHNOLOGY, AND
STORYTELLING.

I’m a multimedia director with 7+ years of experience building immersive visuals
for stages and brands, from Balenciaga runway shows to Coachella, EDC, and
Tomorrowland. | work hands-on in Unreal Engine, TouchDesigner, and Adobe

Creative Cloud, and | manage the scope, schedules, and documentation that get
projects delivered.

PROJECTION / VIDEO
DESIGN

AV + EVENT WEB, SOGIAL - GUIDANGE ON
EXEGUTION HTML/GSS EDUGATING OUR

COMMUNITIES

SELECTED CLIENTS FOR PORTFOLIO

Balenciaga - Third Coast Music - Mariners - CSUN - Daddy Yankee - U-Coffee + U-Cast - YMCA - Unreal Chicago
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" PROJECTION & REAL-TIME 04

BALENGIAGA

PROJEGTION MAPPING

COUR DESIGN LLC - FALL | WINTER COLLECTION RUNWAY - 2023
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Worked with a small team of animators on a tlght ROLE

: : : : : Unreal Engine Animator | Technical Artist | Previs
deadline to create visuals for Balenciaga’s Winter

TOOLS

Collection runway show. | built the virtual interior
y Unreal Engine 5 - Blueprints - After Effects - DisguiseOne

environment at real-world measurements across
STAGE FIT

large-scale aspect ratios, produced multiple custom Tl T —

lighting iterations to match screen content, and
3D ENVIRONMENTS + RENDERS

composited the final video for the immersive runway.

DEADLINE PRODUCTION

» VIDEO / LINK HERE
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https://www.youtube.com/live/Us5MCN-jDpo?si=E2VpzatNJNSNZ3Kk

B PROJECTION & REAL-TIME 05

SGURING FOR GHIGAGO

REAL-TIME DATA ~ TIMECODE | SYNCED AUDIO

THIRD COAST MUSIC - TOUCHDESIGNER R&D - UNREAL ENGINE 5 - AFTER EFFECTS - 2026
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For Third Coast Music’s Scoring for Chicago

campaign, | developed a real-time concert hall previs ROLE

supporting its initiative to bring a dedicated scoring Creative Director | Previs Developer | Real-Time Playback
stage and post-production facility to Chicago. TOOLS

Using TouchDesigner, Unreal Engine, live data, and TouchDesigner - Audio analysis - Real-time rendering
audio-reactive visuals, | explored how the future venue  >TA%F FIT

could merge music, technology, education, and SCIENCE > STORY || AUDIO CREATION

Chicago’s musical legacy into an immersive LSRR G

experience.

BRIAN LOWE - MULTIMEDIA PORTFOLIO 2026 HEEER



B TEACHING & COMMUNITY

UNREAL
Ll GHIGAGO

CHAPTER

UNREAL ENGINE CHICAGO CHAPTER - BOARD MEMBER

Presented a technical session to the Chicago
Unreal Engine creator community on
Sequencer-based cinematic production, Al
motion capture retargeting, VFX, and
music-synchronized real-time workflows.

As a board member, | also support
programming, design, and consulting for the
chapter.

One of my longstanding goals is to help
educate the next generation of creatives in
emerging media and technology.

Through the Unreal Engine Chicago Chapter, |
have the opportunity to share workflows used in
professional production, introduce artists to
new tools, and help make emerging
technologies feel more accessible to the next
generation of creators.

ROLE
Presenter / Board Member / Design Consultant

ENERGY & UTILITIES » FASHION & APPAREL « FILM & TELEVISION « GAME DEVELOPMENT « HEALTHCARE

LINCOLN PARK ROOM & UE CHICAGO

< IVOIQ3N 8

TOOLS _ e ﬁ
U I E . 5 S M . N HOW UNREAL ENGINE : 6 2—02=6 I GPM .
nreal Engine 5 - Sequencer - Mocap retargeting - Niagara IS TRANSFORMING L
VFX MHRKETINE, o g *P'N l_mc!)ln Ave blplca'o ,
ADVERTISING, HOW UNREAL ENGINE IS TRARSFORMING
& PR Guneszges o) MARKETING, ADVERTI & PR
STAGE FIT @ LPR | 2242 N. LINCOLN AVE. CHICAGO, IL

m Connect IRL with Leaders from the
top creative agencies

D Connect in real life with Leaders from the top creative agencies.

H Learn Insider strategies to position
your creative work for commercial
opportunities in Marketing,

GAME DESIGN SOFTWARE

Learn insider strategies to position your creative work for commercial
oppot re in Marketing, Advertising and PR.

Advertising and PR.
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INVITATION FOR AGENCY LEADERS e L :
TECHNICAL DOCUMENTATION et S Shorrol s SOV R
hiring needs, and fhe ext wave of eu! ime content pipelines. 17 S R ecision
makers who commission, and
FEATURED BERAND LAUNCH collaborate with creators. DM:
WANT TO SHOW YOUR TALENT? ©® ©@frameonetv
@® anastacio@frameone.tv
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TEACHING + ONBOARDING JOIN THE FRAMEONE

VERTICAL FORMAT ADVERTISING
CcCOBdMPETITION

*JUDGED LIVE BY GLOBAL CREATIVE AGENCIES ON JUNE 17™*

LINCOLN PARK
LPR ROOM ., 7 LINRERL
2242 N. Lincoln Ave. Chic: e E June 16-18, 2026
June 6, 2028 | SPM Chicago, McCormick Pl

ESTATE » AUTOMOTIVE & TRANSPORTATION
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B TEACHING & COMMUNITY

u GOUN

GUEST LEGTURES

CALIFORNIA STATE UNIVERSITY, NORTHRIDGE - CINEMA & TELEVISION ARTS

PROJECT: DADDY YANKEE LA META

CALIFORNIA
STATE UNIVERSITY
NORTHRIDGE

- PRESENTS -
GUEST SPEAKER

Multimedia Director | Storytelling | Brand Strategy | Friendship

Thursday Manzanita Hall
6:00 - 8:00 pm

PROJECT: DADDY YANKEE LA META

Video Projection Mapping
. . ) PROJECTION MAPPING:
Clnd IndUStry Plpellnes ' ,° ! ‘i _ | X 90 FOOT STATUE OF DADDY YANKEE
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For three consecutive academic years, | have served ROLE

: : . Guest Lecturer
as a guest lecturer in undergraduate courses including

TOOLS

Video Projection Mapping.
Lectures cover emerging media tools, production

Lecture decks - Live demos - Project breakdowns

STAGE FIT

workflows, Unreal Engine applications, and creative STUDENT TEAMS CLEAR COMMUNICATION

career development, with project breakdowns from
PROJECTION MAPPING

Balenciaga and major tour visuals.
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! LIVE PRODUCTION & EVENTS 08

EASTER & GHRISTMAS VISUALS

LIVE SERVICES & EVENTS | 2024 & 2025

ROLE

Visual storytelling created for Mariners Church’s Visual Designer

Easter and Christmas services. The work was TOOLS

designed to play reliably across large stage screens Unreal Engine - After Effects - DaVinci Resolve
while remaining consistent with the church’s visual STAGE FIT

|dent|ty A/V OPERATION STAGE SCREENS

EVENT EXECUTION
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B LIVE PRODUCTION & EVENTS

&) U-GOFFEE + U-GAST

BRANDING PRCKAGE

LINCOLN PARK ROOM - CHICAGO - 2026

U-COFFEE » U-CAST

AGTIVATE YOUR
BRAND

U-Coffee + U-Cast is a turnkey
experiential and media platform. We
make partnership easy — tell us what
you want to build and we strategically

ABOUT SAT+SUN 10AM-2PM put the right people in front of you.
U-Coffee is a daytime experience built around espresso culture, live DJ, MED'A@“NBULNPARKHBUMCUM
community, and meaningful conversation.
The event brings together creatives and culture-builders from various LINCOLN PARK, CHICAGO IL
industries for real-time connection at the Lincoln Park Room [LPR] - one

] of the city's most dynamic creative hubs. U'EUFFEE -+ “-EAST

U-Cast is a live talkshow about nothing - and everything.
Here, guests are invited to sit down and talk about life, wellness,
business, and culture.
Each weekly episode is filmed before an in-person audience,
at the LPR's state-of the-art street-side podcast suite, and distributed

on the official U-Cast YouTube Channel and other platforms.

U-COFFEE >~ U-CAST CEUTI 11X T7SPORTS  UPRONPT  MAKETRENDINGPOSTS AUTOCAST

CREATE YOUR NEXT ASSET
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| also developed a custom software asset generator powered by Al and Codex, designed to maintain
visual consistency while accelerating concept exploration, production, scheduling, and time to market.

The system translates brand guidelines into repeatable creative workflows, allowing teams to generate and MEGEENE LR COMMUNTY
iterate on campaign assets quickly without sacrificing brand consistency. Chdan T
Brand identity and activation system for U-Coffee + U-Cast, a ROLE
weekend espresso bar and live talk show built around Assistant Director, Brand & Strategy
community, culture, and wellness in Lincoln Park. TOOLS
My role extends across creative direction, brand activations, lllustrator - InDesign - Photoshop - Webflow
sponsorship development, partner presentations, and STAGE EIT

stakeholder meetings. | help shape how the brand shows up
through events, conversations, visual systems, and
collaborative programming, with a focus on creating STAKEHOLDER DECKS
experiences that bring people together around health, wellness,
music, and shared interests.

EVENT PLANNING WEB + SOCIAL CONTENT

BRIAN LOWE - MULTIMEDIA PORTFOLIO 2026



B LIVE PRODUCTION & EVENTS

o UL

COMMUNITY VOLUNTEER | 2024 - Present

GRAPHIGS

Volunteer work with California YMCA Youth &
Government, supporting a program that gives
students practical experience with civic
engagement, leadership, public speaking, and
the democratic process.

My role combines event and community
support with graphic design and digital media,
creating visual assets and helping students
think strategically about marketing, social
media, and campaign communications so their
Ideas are clear, engaging, and accessible to
their peers.

ROLE
Volunteer / Designer

TOOLS
lllustrator - Photoshop - Event photography

STAGE FIT

EVENT SUPPORT COMMUNITY OUTREACH

DOCUMENTATION

BRIAN LOWE - MULTIMEDIA PORTFOLIO 2026
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UNCERTAINTY AND
EXCITEMENT:
Y&G HAS BROKEN
NEW GROUND

It is the first day a Youth
Governor has stepped up
following a resignation.

As most of our delegates know,
the former 77th Youth Governor,

ltzak...

(Slide to see the story unfold)
(Or scan to see on The Daily Delegate)

MEDIA PROGRAM

the)

Candidate Statements

After spending years as a Y&G member, it has
become a source of joy and even my second family.
The opportunity to build connections that go beyond
local bounds is one of my favorite parts about Y&G.

However, | have noticed a lack of inter-delegation
connnections, which makes it difficult to build these
long-lasting, meaningful relationships.

As Youth Governor, my plan is to increase
inter-deleegation connections to make the program a
place where everyone feels like they belong, and can
find the support they need.

That's how we will face the future ahead, together.

78th Youth Governer Finalist

WRITTEN BY:
EDITOR-IN-CHIEF

FEBRUARY 14, 2025

RECAP: THE 78TH MLC
YOUTH GOVERNOR CANDIDATES

- e s

Plan: Increase inter-delegation connections to make the
program a place where everyone feels like they belong, and can find the

support they need.

Plan: Work with the Board of Education and other program areas in order to
empower bills that in previous years would never see the chamber floor.

Plan: Communicating with delegagtes directly, monthly delegation meetings

and collecitng their thoughts. Helping the program grow increasing
governor-visibility throught the year to lobbying candidacy.

Plan: Reduce disparities between delegations, ensuring all have equal access

to learning and growth opportunities. Prioritizing affordability, strong
friendships, and meaningful engagement within the Y&G community.



B BRAND & DESIGN

) LIFT GBD

PACKAGING - VANQUISH DESIGN

VANQUISH DESIGN CO. - 2020 - 2021

N°03 H Contact

oljoj1iod

BROAD spé‘cr .,

]
Packaging
" | TINCTURE/DROPS

Lorem ipsum dolor sit amet, e 750MG f
consectetur adipiscing elit, PEPPERMINT
sed do eiusmod. L

Home / Services / About / Contact

Night
Tincture

Lki@ﬂ; [)Eﬁ;u;r|

SLEEP-gE:LL AAAAAAAAAAAAAAAA
2| Tolmpress

OOOOOOOOO
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TANGERINE
1000MG CBD | 60MG CBN |

Packaging and brand work for LIFT CBD produced at ROLE
: : . . Associate Brand Motion Designer
Vanquish Design Co. | created previs illustrations,

TOOLS

logos, 3D product mockups and textures, typograph
808, P P , typography lllustrator - Photoshop - Cinema 4D - After Effects

layouts, and mood boards, along with print assets,
STAGE FIT

web banners, video advertisements, and event GRAPHIC DESIGN ) TS

graphics.

PRINT PRODUCTION
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B CONTACT 12

“The most —
Imllﬂl'tﬂllt thing " CHICAGO
ahout art is to
work. Nothing else
matters except

sitting down every -
day and trying.”

Steven Pressfield, The War of Art

C
Rrate

Thank you for your time.

Brian Lowe
emdvisuals247@gmail.com
linkedin.com/in/brianloweart
entermydreams.com

VISUALS - FANTASY STYLE - 3D UNREAL ENGINE + AFTER EFFECTS

WATCH THE REEL

A brief overview of my style/ a quick moodscape of my works.

DREAMS
DEMO REEL 2025

BRIAN LOWE - MULTIMEDIA PORTFOLIO 2026 L] L]


https://entermydreams.com/demo-reel-2025
https://entermydreams.com/demo-reel-2025

